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Casarte

EiF

[CREATIVE]

6 PRODUCTS
6 USERS
6 QUALITIES
6 SOCIAL TORICS
6 FABLES

To interpret the brand value

“ONE

MUST TAKE

CARE

WHEN

EMBRACING

THE

RARE"”

presenti

thereby nce of the target group.

The dissémination of che value "one musc take care
when embracing the rare” aims to further people's
understanding of Casarte 45 4 high-end brand and
promortes consumers” cognition of Casarte
brand/users from materially vo spiritually

[GOAL OF COMMUNICATION]

The campaign shall not only present the current
Tifestyle of the elites so thae the target users will
yearn for thae life as well (the taste pare), bur also
interpret the cause behind those successful elites
(the artitude part)

2. This campaign shall also build the image of Casa
risas = mohls feararnglioth matarial and splFit” so
that more people are attracted to (v and respect the
brand and users. In the meantime, the brand can be
more recognized by prominent elites

The adversisement of *Casarre Life Story e

will be on CCT V-1, CCTV-13 and ar prime time afier

the News Broadease ends at 730 pom.

With ereative and contemporary storieés,

the advertisement that gives considerarion to the brand,
the products and the target users,

is presented in an assorted approach.

This is a new content combination for 2-minute advertise-
menton CCTV.
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[COMMUNICATION
EFFECT]

Total freg
advereise

As of June 2y, 2020 (still continuing)

enton CCTV umes  poines -

of people resched ® billion



