


I BACKGROUND

BRAND OF TA COMPETITOR
Koenigsegg Status Pagani
Bugatt ____SEIEr
Motorsports Supercar Top Motorsports
_ Owner Ferrari
SO micHELIN | - Lamborghini FRELLS
McLaren
Aston Martin
Track Event Car Top OE
AMG BMW M Enthusiast AMG BMW M
Porsche Audi RS

 The absence of the hypercars makes Michelin brand and product not recognized as the best.

* In Michelin’s current marketing activities, motorsports and track event cannot reach supercar

owners, because they are more like status seekers.

 The good relationships we are maintaining for years with influencers and car clubs provide us with

online and offline support.
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BN OBJECTIVE

Build up the Michelin uniqgue experience to better influence PDP drivers.

Establish close relationships with supercar owners through offline

interaction, exploring their life states and philosophies.

Find the possibilities and opportunities for sales conversion.
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I EVENT PARTICIPANT TOTAL 56 PARTICIPANTS

,C 70 INFLUENCERS -
f()\ 38 SUPERCARS

S0+ SUPERCAR OWNERS
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BN EVENT AGERIDA

Arrival & Parking Sharing & Brunch Road Tour Group Photos
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Yanqi Lake is an exclusive venue for international conferences. It has an extremely beautiful landscape, especially

In autumn. Road touring in such a special place created a unique experience for all participants.

Terrace of Kempinski
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I /NFLUENCERS SHARED THEIR STORIES

Based on the early communication
with influencers and a detailed brief,
influencers deeply integrated

Michelin brand spirit with their stories

about controlling themselves and

breaking boundaries.
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INISPIRED PARTICIPANTS TO ENJOY MORE
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This event inspired influencers and supercar owners to enjoy the
experience with their supercars. At the same time, the atmosphere
and the decorated scene allowed them to fully discuss the supercar

culture, explore the Michelin lifestyle and etc.
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THE SUPPORT PROVIDED BY PARTNERS

EASTFACEMEDIA
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Chinese largest supercar club Top MCN in automotive Content Production

v' Enhance audience‘s awareness and pursuit

v" Recruit supercar owners. |
of #3523t B> #, through video and profound

v Affect SCC members by spreading articles, help us achieve 2,024,027 v' Spread contents about Pilot Brunch to

Pilot Brunch in official account. impressions and 52,080 engagements. attract more people to join it.

v Produce high-quality videos and photos
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CONTENT PRODUCTION -QUALITY PICTURES AND VIDEOS

243 pHOTOS | .
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I DISSEMINATION PERFORMANICE
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58 75,807,555 1,729,099
POSTS IMPRESSIONS ENGAGEMENTS
36 posts 72,950,707 impressions 7,677,085 engagements
2 posts 2,857,454 impressions 778,074 engagements
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B OFFICIAL SOCIAL MEDIA PERFORMANICE

2 POSTS

2,851,454 IMPRESSIONS
718,014 ENGAGEMENTS

IMPRESSIONS: 352,000

ENGAGEMENTS: 252
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INFLUENCER PERFORMANCE

5,751,614

1,992,360 1,917,352

854,532
>4495%01,733 266,301 He i
315,019 137,623 10,060 e 69,487 I | i 189,080
2,534 72 0 ' . : 7,184 0,041 :
m - 2100 B -
SCCEigE/RER  PS3{(RT LAC-FRIRE Pr=RE= N EET EPRIM51KING =734 iAcro-#EEES B TiEE  BRINETR
Hm [mpressions Engagements —Posts

« There were total 36 posts, impressions achieved 12,950,701 and engagements achieved 1,611,085;
- Influencers not only actively conveyed the experience brought by #3533 >#, but also further explained the brand spirit

about breaking boundaries advocated by Michelin,
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B /NFLUENICER COMTENT HIGHLIGHT

Influencers recognized the spirit of
breaking boundaries and exploring
lifestyles. They actively integrated
their own understanding with
Michelin ZE3t¥5## to attract more

people to join the #= 5t E K#.
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B /NFLUENICER COMTENT HIGHLIGHT
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Influencers actively shared official video materials and produced viogs, helping us

better build up the Michelin experience #%=3t J& 7k# to attract our audiences.
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THANMNK YOU ?




