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COMPANY

ral-B makes its debut in China

By XU JUNQIAN in Sh:
aujungian@chinadaily.
com.cn

Americ
brand (
Jan 8 in Shanghai that it had
launched its first toothpaste
in China.

The new product, one of

the most expensive tooth-
pastes sold in Chinese main-
ldnd retails @ 9 yuan

oped and manufactured in
the United States
While it will hl sold glob-
ally later this year, executives
from the oral care division
of Oral B’s parent company
Procter & Gamble (P&G)
d that the new product
for Chinese
, who have been
mund to hL‘ neglecting their
oral health.
hinese consumers have
been buying the most uumbcl
of premium luxury
and haircare products, but
when it comes to oral care,
there appears to be a huge
gap when compared with con-
sumers in Western countri
said Ouyang Qingqiu,
dent of P&G Great Lhmm
oral care division.

Chinese consumers
have been buying
the most number

of premium huxury,
skincare and
haircare products,
but when it comes
tooral care, there
appearstobeahuge
gap when compared
with consumersin

Western countri

Ouyang Qinggqiu, president of
P&G Great China's oral care di

>ms that the only r
son for a Chinese to visit a
dentist is when they have a
toothache, which is often too
late,” he added.
Statistics from China’s third
nationwide oral health and

ch shm\ul that
adults
ed from bleeding
while only 1
polled have not
encountered any problems.

Ouyang estimated that
an average Chinese person’s
annual budget for oral health
is about three to four times
lower than that of their Amer-
ican counterparts. Moreover,
the oral car ed in most
households in China is much
more rudimentary, compris
ing just a normal toothbrush
and toothpaste.

But this situation is set to
change, as Ouyang and his
team de ed the oral care

a sunrise indus
try not only in China, but also
around the world”

He noted that electric
toothbrushes have enjoyed
the fastest growth rate
among all ments of P&G

hina in 2015, although its
penetration rate is still quite
low. Ouyang estimated that
only two out of every 100
households in China have
owned or used Llulm mollr
brushes
like Beijing and Shanghai,
the proportion is around 18
percent, while in Europe, it’s

above 36 percent.
With regard to the new
ste, the company
s it from its key
as a more pr
mium product that is targeted
at office workers, profession-
als and society’s elites who are
indifferent to the price and
want an “equally premium
toothpaste to complement
their several-hund y
electric toothbrush”.

The launch of this tooth-
paste is being dubbed as
breakthrough in the oral
care industry as the prod-
ucts, offered as a pack with
two separate pastes, urges
users to take one more step
of gum care after brushing
by applying a second layer
of paste to prevent enamel

n
sording to r
Euromonitor,
ad in China’s fragmented
industry with a value
share of 17 percent in 2014.
The industry is expected to
steady compound
annual growth rate of 6 pe
cent from 2015 to 2019, driven
mainly by upgrades to more
premium toothpaste and
more frequent toothbrush
replacements.
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